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ABSTRACT ; 'y is going through a paradi
mn and entertainment mdusuy.ls going g Pdrfldlgm change y
(--()vcr The Top~ platform. This platform allows the viewers e flex l[th the
and giving them ample of options to choose from. Jt i indeeq L

and this platform gained a lot of popularity amongst 4 gy
Wcra

I'he Indian televisi
introduction of l!w
watching television at 'e
or the industry a | .
l‘l\‘akthmughl N ”1 er gcnel')ﬂlions‘ The biggest characteristics of this platform are that e
articularly the younge g S. . . | o
’;'“:I;\Cd ‘are not subjected through any regulations or CCH?OrSTP as Is commonly k- zl,
is _ any .
}Irgtrcflwl.c the production houses and creative people have comp eLe iberty to express A o an;
thoughts completely unfiltered. However. in the recent Rast, it has been O.bserved th at.thls e "
reated some adverse effects on the viewers and the society at large. In view of this situation e
¢ < ) : | | |
o afrospes on the B, A0 study aims at understanding the perception of the viewers of varigy,

age groups on the topic and to recommend some modifications in the OTT entertainment mode,
KEYWORDS: “OTT", “Over the Top”, “Television”, “Entertainment”

INTRODUCTION

Over The Top platform, commonly known as OTT have been gaining a lot of popularity in the jy
few years. The introduction of OTT brought a revolution in the Indian Television and entertainmer
industry. The breakout of Covid-19 pandemic and the subsequent lockdown exposed a lot of viewes
to this platform. A lot of viewers of the satellite television shifted to OTT platform due to the
convenience and flexibility of watching that it offers. Moreover, taking this opportunity the 0T
operators launched aggressive promotional campaigns to attract subscriptions. As a result of which
there was a great increase in viewership of OTT. This platform also proved to be the only option fr
release of new movies amidst closure of movie theaters in the lockdown giving a booster to thi
industry. The youth and millennials were the major target viewers of OTT. It has been observed in t¢
recent past that OTT platform acted as a savior during the lockdown due to availability of unlimi
entrainment options to the viewers clubbed with a [ot of varied contents to match the likings of all
groups. The biggest characteristics of the platform is its uncensored an unfiltered content. Howe'e"
:i\'serlaa’ipcnodl o e due to these characteristics, the platform is flooded with a lot of contf“f:
lhef; :r :iovtuagamy. sexuality and'violence. Although these contents became very popular. 3 I“.)[,t
: ppropriate for watching with family and thus watchi h ivately either 1n privac
ime or on the smart hones b . . -y lng.t em private’y ing a lot
p ecame the norm. In view of this, the viewers started spending

time on OTT durine . -
during the lockdown and the inertia of which even continued later thereby credt® "

addiction of the sam jnme!!
) ¢. Although, this p . tainme’

. A . i ’ atfo ~ ~ o ntcl‘ .
industry. it’s time 1o Introspect the j| ipmpacismi weems to be the future of the Television ¢ grge !

. ociety at ld
the times to come. t may leave on the youth and on the society

v!hls S.lUd}, gims atanalyzing (he
it carries. The researcher aims at
lopic and recommends some mod

: ‘J[

' : . . antaged

‘:s:srlmndnt's of shift of viewership to OTT and the dnsaqunlclsbon (e

iﬁc:[r'man(.jmg the per ception of viewers of various age group
Ions in the QT entertainment model.

Vol. 96, No. 12, December 2022 98




y of Mumbai

UGC Care Group Journal

n the follow ing key aspects of the topic under study:

n on OTT

perceptio
Disadvantages of OTT

0 4. 20 g) The OTT n.xarket i‘s a comple.x space dominated by three powerful players,
g 10 (Purd) e, Hulu - the Big 3. It1s challenging for small players for finding their place ih
i AT here content rules bl.ll more consumers can be dragged.if they focus on providing
o e € *limiting account sharing. getting the price right and reducing churn through improved
el content 5. The survey result indicates that although price is an important factor while
ngome_r re services content still drives most consumer choices. A bread mix of quality content
-Jl":hﬂslr:)g hat consumers value from the Big 3. Yvith “Access to the vast library of content” proved
s emost reason USETS subscribe t0 these services. The small players who promise to provide the
i :; aking one of the above mentioned factors, are more likely to attract a big crowd for their
y1ceo:
‘I;Sc;iption.
- h. 2020) OTT platforms has experienced a surge in consumption and subscriber can’t,
e COVID-19. The recent survey by InMobi states that 46% viewers are watching more
gt .« According to the experts OTT services could grow further in upcoming days as the

3 t -
f\i\vision channels run out of content. “As these channels have been unable to shoot due to lockdown,

gy are running old content.

4such a scenario people will gravitate towards OTT to watch fresh content,” says Paritosh Joshi,
«fia consultant and principal, Provocateur Advisor. To benefit from this increase in demand
saform such as Amazon Prime video and Zee5 have made few of their shows free to watch. Due to
iis ZeeS has witnessed an 80% increase in subscription and over 50% time spend recently. Thrillers,
an drama and young romance are the top performing genres on the platform. The viewership for
i movies has seen significant increase across the platforms. Cinema streaming services MIBI has
«128% rise in viewership on its platform in March, compared to February.

Sngh D. P., 2019)The advent in Internet is changing the trend of Indian Cinema very rapidly.
;Reduced price of internet services lay the foundation for increase in OTT services like Netflix,
?hilsseta(‘)‘TZTeei Amazon Prime and Alt Balaji. Many ventures are pr(?ducing v'ic_ieo content solely for
T seryi services. These new ventures are changing the way of Indian Telgv‘lsmn and Cinemas. The
imilar g;es analyze the video content watched by the users and keep providing them the content on
Imiteq c()mr:s; fP eople liken to enjoy the services for free. Hence, OTT like Hotter provides very
ity of ln?e Or‘free. Also the subscription rates of these services are very_low.. The users enjoy tbe
\ccom'mg o t}:“anonal and national content. Action and Comedy are the favorite genres of movie.
¢ survey, users spend on average, 2 hours a day watching OTT services.

\‘veb servi .
ichy €5 Rise of OTT Platforms: Effect of the C-19 bandemic PJAEE, 18 (7) (2021) 2280 are

S-S more o . ) h :
lsp tier. Mogg 0?;:‘ in OTT services. Genres like Young romance, action and urban-drama are into the
* of ¢ users watch the content at night. Entertainment is the biggest reason behind the

EIPHTR .S i . ; i
\aﬂabl“ty of cs;?e“‘i biggest reason behind the use is the mobility of the gadget. Third on 1ts
nt on demand
g
VN
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2019, “What is OTT- Understanding the Modern Medij «
Jams 2017, '

Meghan MeAs led that the OTT apps clearly represent the future of Ind
N led thi

ia. In I \
) . Cr Sty
. A AT e g » e Orie “ | “
The stud) lm‘}udcd that 50% of OTI Lllhl()lﬂt.l\?. are txmrlcncmg subscriptidylhQ .d*ﬁa
that was “."lu y many platforms. It was also mentioned that the growth of [,
7 1 S Wiy
engaging Wit

: slus could impact the prospects for smaller niche Sefvices.
Disney plu

charma. 2020. the on-going COVID-19 crisis has forced the multi.plexes o shyt g,
sl1:‘|111.1: -(L(.‘\‘R ,".c‘ now releasing the onto OTT platforms dlrectly. This has:
l\l‘od\l‘lcll::‘ (l:;):::ih; multiplexes as the users might_ sl}ip the traditiona| Wi"dowing
;;*;’,’;{‘::,{h issdg;d a public statement re_acting to this issue. 'Accprding.to eXperts g 'sm' Ny
short term need of the film industry which getting by financial dlfﬁcultlf:s. Itisg Win. ,nSOIuﬁQn
OTT plavers who needs fresh content and th.e fi Immak.ers who had their Productig, feag
to release. However, this will not be a paradigm sh!ft, in the long term, onge things retuy t““ab|e
The cinema generates more revenue for the production hpuses compared to the )y plat:‘n to Mgy
this a vital factor, the films will hit the cinemas as earlier, once the market if fre, fro oms, p.:

crisis. Matter of fact, there may be possibility to see a surge in multiplex Services f,

N . or few dav D-lr)
the returning the things to normal. ¥S afte

n,
€

OBJECTIVES OF THE STUDY

I To identify various OTT platforms available.

()

To understand the viewers’ perception on OTT,

(98]

To analyze the determinants o switch to OTT viewership.

SN

- To analyze the disadvantages of OTT platform.
RESEARCH METHODOLOGY

FINDINGg & OBSERVATIONS

- Percepioy of OTT Platform

Awarenesg about existance of
platform

Perception on wheather OTTiS
the future of Indian Television

Can't Say
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GE as truly representative of (k. :
0B ample Was truly rej ¢ 0f the POpulatio ni"vicwcrship FOT
e §¢ ' CTOTT with re
. | . n[‘OUp' h re
L‘l‘ =

SPCU to Ihc
" o are aw arc of the existence of orTT |'>|'dll'nrm
a1 (S
peol

s are of the opinion that OT7T g the futyre on the Indijan televigi
Viewes ) i ¢ ision,
. ants for the shift to OTT platforp,

, .n][“i >
pete!

Determinants for the shift to orT (Ratngs on

5 points s¢ata)

Convenience /  Enriching / Latest Uncensored
flexibility of contents <ontents
watching

Avaitability of
Variety

Advertisement

Economical as Following the
Free watchi ng

Only
compared to trend entertainment
satellite Ty during lockdown

OBSERVATIONS

+ ~Convenience and flexibility™ & *

Auvailability of variety” was the most determining
the shift towards OTT.

factors for

. Disadvantages of OTT

Disadvantages of OTT {Ratngson 5 points scale)

le
nsive Too much Peop
il hctive 30t ¥toy PUMPINTS) o dTl:tu:':tied'::zfv\ s:;'::riplmn contents might dls:om‘alsed to
T " in
Vulgarity & family watching  on youth aggression - studies amounts create v.ot(f: i n::
Sexuality amongst contusion theate
viewers due to
impact of foul
contents
‘ acted
LI A .o
ddictiye

) qality” & “Youth getting distr
hature of OTT, “Display of Vl'lg"lm%"_& Sc’.\u‘,‘ll.rlltf\ [-fforll;
oM studies were the biggest disadvantages identified of OT1 plé
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l,ong-lusting impact of O

4
Long-lasting impact of OTT in the futyre

Rule the q,\emmnmonr industy
{ -
5 1

ame change! in release of m
(9.2%)
Bt

Wil die 8 patural death

wrong nfluances on youth thet 139 1%,
(26 4%,

Digagtrous impact on society
(29.9%)

Create rift behween oonerations

Health hazards|
(44 g%,

(46%,)

pombardment 0 antertainment
’ 2 40
0

()BSER\'ATIONS
r in release of movies & series” &

“Rule the entertaj
I inment ;
lasting impact of OTT. ent industry” . "

. “Game change
most perceived long-

«  The OTT platform has a bright future.

5. Most subscribed OTT platforms:

Most subscribed OTT platforms

Netfix T —

i T (56.3%)
Prime Videos ‘ g
CESEET %
Disney Hotstar | o
: (55.2%;
MX Player | (26.4%)
Sony Liv ©{27.6%)
z )
ee 5 g (31%)
Others (10.3%)
No OTT subscriptions | @k@&g (18.4%)

0 20 40 80

OBSERVATIONS
*+ “Prime Video™, “Netflix" &"Di
etflix™ &"Disney Hotstar" ate the most subscribed OTT platform

6. Need forar (1)
egulat a i m
ry uthorlty to regulate the contents of the OT1 platfor :

Need for regulatory authority
for OTT platform

@ Yes
@ No
@ Cant Say

V
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[ONS
strong need fora regulatory authority to regulate the contents of the OTT platform
gample respondents

OTT for cmegorized entertainment like Sports, News. business. Kids etc

present and future generations.

oTP 1"

. 4 threat to the

| person w?tchlng é_ﬂy content on OTT should watch it responsibly. People should use
| thin! llect pefore drawing a conclu§lon because what is showcased on OTT in form of web
vie are developed with th'e view of revenue generation. The writer of stories is going
e way to create the unrealistic content. The viewers should always be aware of risks.

angers and practice caution since the content is only for entertainment purpose and making

money-
should pe more expensive so will be out of reach and can be watched by niche. Film release

will get encouraged to0

There has to be some censorship board or authority controlling the content part
[}

OTT platform is good, only there should be control on vulgar language

. Itseasy access resulting into distraction of the teenagers and young population

« Stricter parental control. Stricter rules set by the govt for the content shown.

. "Like social media absence of actual control on if censored content is being watched by right
TG.

+ Too many options available.

+ To appear contemporary . series have lot of slangs"
* Use of language should be more decent

¢+ Can be censored

* OTT platforms are certainly a game changing technology in online video entertainment. But
the content of vulgarity should be monitored Indian government should intervene and make

law for censorship of OTT platforms also.

l‘generally prefer cinema hall for watching the movies rather than watching iton a small screen
Size phones.

There .
¢T¢ 1s some really good content like latest series Rocket boys

It . . H
WastidOUble edged sword, has both positive and negative sides. People those who wish to
¢ quality movies has a multiple choice but definitely not at the cost of self-development.

OTT ; . ) e
“‘-quirmddeed is the future of entertainment industry. However, regulations and monitoring 1
€ .
50 that all kind of viewers can willingly accept the content.

v‘.il. 9
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[ is waste of time and mone)
o Iiswnal omers / production houses wi
s also @ colution to new wlmlg-//rz:](qgnm:ls s thW'th o budgq. |
o Ol I. - h:wln than mainstream M ia/che | ‘_)rt el ¢ e sime . . .
quality u’ll, qeries and you want o finish it. so certainty time COnsuming 5 ?.,Ctive lh& .
gart @ Weo= L ) o al ‘”'
A
well 3
.onsider about educating the youth on diverse topics "
o OIT Should also o

1 during Pandemic. especially for Senior Citizens who ¢
des varicty of content. It has already second a par Ofayfed ni
outh

d time. content should be user responsibility,

OTT has been a boot

home. Also. it provi
class houses. C ontrolle

ItStep Oyt
g,
o Actually people have lost the true es:sence of living a Iif‘e at a natural pace, We v,
to happén at the spur of moment.. This tl?ough.t process is aggravated as internet i: nt eryy,
lishtening pace and it is increasing the impatience of the human beings. we shoula;’allabl i,

on actual human interaction. small gatherings, small breaks to natyrg| place
5 to

meaningful life.

OTT can be the future, as you can watch more personalized and inde

However, there should be some rules regarding the content ( sexual and foy] | pendent oy

anguage use)

o OTT is good if used judiciously
o Lot of vulgar language and nudity in OTT. Needs to eliminate that
* Lock system should be strong

¢ One should understand what he or she must watch

* OTT platfo i i i
o gbim ;n:] othczl:]%h hl::.vmg many disadvantages like security,& privacy concerns, intene
3 Orship, gaining popularity among next generation.

.

an el : ‘
However. up to an extent | fgellndI:Wdual to subscribe or to choose the content to Wt
vulgarity or sexuality, > there has to be some control over the content in "

SuU )
GGESTIONS & RECOMMENDATION S

. .
The Govt, of India should take

cognizance of the foul contents on OTT platform and shoo™

Productive ; decig gié
time in warre - YPON the yiew: L
Vol. 96, N, 5 In Watching OTT. ¢ Viewing timings of OTT and should refrain from
! Ly Dec
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